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Objectives

- To share a vision of how you can expand chaplaincy ministry in your community through
workplace chaplaincy and to share two working models of how it can be done.
Articulate and understand the distinctive characteristics of workplace chaplaincy vs.
healthcare chaplaincy.
Explain and market the value of a company/corporation being a faith-friendly workplace.

I. The “faith at work” movement has helped create an environment that has the
corporate world open to creative care programs for their employees.

II. There is an opportunity to leverage the interest of a company or corporation as it
becomes a faith-friendly workplace.

III. In a day of healthcare chaplain staff cuts, workplace chaplaincy is a way to expand
your services to your community.

IV. The Distinctive Characteristics of Workplace Chaplaincy vs. Healthcare
Chaplaincy

V. Two Different Models
Tyson Foods, Inc. — An internal program

Workplace Chaplains U.S. — An external program



VI. Marketing — How to Get Your Foot In the Door

Chaplain Services Mission Statement

Some Nuts & Bolts of How We Operate

How We Recruit & Train Chaplains

Services Offered by Our Chaplains

Chaplain Services Corporate Web Page

Feedback from HR & Operations Managers

Other Benefits of Chaplain Services

Other Benefits of Chaplain Services



